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POWER TOOLS

(That’s my) BOI !

= most effective persuasive tool
Caution 1: Don’t invent BOls if none truly present
Caution 2: Don’t confuse a feature with a benefit

Be extremely practical about the benefits/overlapping interests

How does your request concretely benefit them; make their life
better; improve their health; solve a problem they are having

Talk in terms of time gained or saved; hassles reduced; quality
of life improvements; less work; more enjoyment
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